
Julia Salmi
Aalto University, Department of Economics
Arkadiankatu 7
00100 Helsinki
Finland

Phone: +358 50-4018329
Email: julia.salmi@aalto.fi

Homepage: https://sites.google.com/view/juliasalmi

Citizenship: Finnish

Graduate Placements Officers: Professor Matti Liski (+358 40 353 8173, matti.liski@aalto.fi),
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Research Interests

Microeconomic theory, industrial organization, dynamic games, information economics

Education

Ph.D. in Economics Aalto University, Helsinki, Finland 2019*

Visiting Ph.D. Student Stanford University, CA, USA 2015 - 2016
M.Soc.Sc. in Economics University of Helsinki, Finland 2012
B.Soc.Sc. in Economics University of Helsinki, Finland 2010
Visiting Student University of Oslo, Norway 2010 - 2011
* expected graduation

Teaching Experience

Mathematics for Economists (in Finnish), TA for Mikko Mustonen 2017
Microeconomics: Pricing (in English), TA for Juuso Välimäki 2016
Microeconomic Theory, Ph.D. (in English), TA for Pauli Murto
and Juuso Välimäki

2015

Microeconomics (in Finnish), TA for Vesa Kanniainen (University
of Helsinki)

2012

Scholarships & Grants

Emil Aaltonen Foundation Grants 2015 - 2017
Yrjö Jahnsson Foundation Grant 2014
OP Group Research Foundation Grants 2014 - 2016
Yrjö Jahnsson Foundation Scholarship 2013

Presentations

HECER Lunch Seminar 2018 and 2017, HECER Applied Microeconimics Seminar 2017, Annual Meet-
ing of the Finnish Economic Association 2018 and 2017, EEA-ESEM Annual Conference 2017, Stanford
Lunch Seminar 2016

Professional Experience

Research Institute of the Finnish Economy: Researcher 2012 - 2013, Research Assistant and Summer
Trainee 2011 - 2012

Language skills

Finnish (native), English (fluent), Swedish (intermediate), Norwegian (intermediate), French (basic)

mailto:julia.salmi@aalto.fi
https://sites.google.com/view/juliasalmi


Julia Salmi 2

Research in Progress

”Endogenous Learning from Incremental Actions”, with Tuomas Laiho and Pauli Murto

We study the optimal expansion path of irreversible actions when past actions gener-
ate information about the profitability of future actions. Our two leading applications
are the pricing of durable goods and the adoption of new technologies in the presence
of social learning. Endogenous learning creates a trade-off that unfolds over time: an
action today helps make better decisions in the future but postponing allows the de-
cision maker to better utilize information from past actions. Small competitive firms
do not internalize how actions today influence learning tomorrow and are prone to
informational free-riding. Therefore, a monopolist, who can internalize the learning
effect, tends to start adopting uncertain technologies and launching new products
faster than a competitive market. As a result, monopoly power can increase overall
welfare.

”Monopoly Pricing and Social Learning with Forward Looking Buyers”, with Tuomas Laiho

We analyze dynamic pricing in a model of social learning. A monopolist is selling
a new product of unknown quality, which can be learned from buyers’ experiences.
Buyers can time their purchases, which has two direct effects on other market partici-
pants: i) there is an informational externality between the buyers so that other buyers
benefit from early consumption; ii) possible delays in sales affect the monopolist’s
revenue. Through her pricing, the monopolist can influence the consumers’ decisions
but cannot fully capture the value of information, and thus individual consumption
is inefficient. We show that in the unique stationary equilibrium this leads to the
monopolist selling too slowly and too little. Furthermore, the welfare implications of
the Coase conjecture can be overturned in our model: for low enough initial beliefs
commitment power increases both total and consumer surplus.

”Optimal Reputation Dynamics”

This paper studies information structures in a finite product choice game with rep-
utation and shows that optimal unraveling of private information is faster than that
induced by past actions only. I solve the information dynamics which maximize the
long-run seller’s payoffs. The optimal information structure takes advantage of higher
order uncertainty: the seller does not know if her type will be revealed in next period.
The information structure affects continuation payoffs through controlling the belief.
Because the seller benefits from larger posterior beliefs, the optimal structure starts
revealing the type earlier than would be necessary in order to incentivize the players.
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